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ABSTRACT
Nonprofit organizations (NPOs) play an important role in the social and community development landscape across all countries worldwide. Their existence supports education, health, poverty reduction, humanitarian work, women’s empowerment, youth development, and other areas where governmental funding support may be limited. Despite their contribution, many NPOs remain financially unsustainable due to heavy dependence on donor funding, fundraising, short-term grants, and unpredictable external assistance. This has made income generation and financial sustainability increasingly important concerns for the sector. This narrative review examines how entrepreneurial mindset adoption may support income generation and financial sustainability among Tanzanian NPOs. It focuses on five key dimensions of an entrepreneurial mindset: innovation, opportunity recognition, proactiveness, calculated risk-taking, and strategic resource mobilization. By shedding light on related literature from social entrepreneurship, nonprofit management, entrepreneurial orientation, and organizational sustainability, this article argues that entrepreneurial mindset adoption can help NPOs diversify income sources, develop mission-aligned social enterprise initiatives, improve resource utilization, and strengthen organizational resilience. At the same time, this review alerts us that entrepreneurial practices must be carefully managed to avoid mission drift, excessive commercialization, and the exclusion of vulnerable beneficiaries. In a nutshell, the article attempts to synthesize relevant literature, contextualize the discussion within Tanzania, and propose a conceptual framework linking entrepreneurial mindset adoption, organizational innovation, income generation, and financial sustainability.
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Introduction
Tanzania reached Lower-Middle Income status under the World Bank’s classification on July 1st, 2020. Gross national income (GNI) per capita continued its progression from USD 1,140 in 2021 to USD 1,230 in 2024 (IMF, 2025). In 2024, Tanzania's real gross domestic product (GDP) grew by 5.6% (4.5% in 2022 and 5.1% in 2023), slightly above the projected level of 5.5% (National Bureau of Statistics, 2025). Overall, the macroeconomic environment in Tanzania displays steady growth with stability exceeding projections. However, this growth does not diminish the role of non-governmental organizations (NGOs) in ensuring economic stability by serving as a vital bridge, translating national GDP gains into grassroots economic stability.
In addition, non-profit organizations are important elements in many low- and middle-income countries, particularly within developing contexts, as they play a vital role in addressing societal challenges, providing essential services, and advocating for social change (Nordin et al., 2024). In Tanzania, NGOs operate across diverse sectors, including education, health, poverty reduction, women and youth empowerment, environmental protection, humanitarian assistance, and community development. However, because many organizations depend heavily on donor funding and project-based grants, this reliance has prompted many non-profits to consider alternative approaches to achieve financial sustainability, particularly through revenue diversification and entrepreneurial practices. Therefore, adopting an entrepreneurial mindset may offer a practical pathway for strengthening income generation while fulfilling their social missions (NGO Base, 2026).
In the non-profit context, an entrepreneurial mindset refers to the ability of leaders and organizations to leverage resources, recognize opportunities, and innovate strategies by taking calculated risks in planning and implementing the organization’s social mission (Dees, 1998; Mair & Martí, 2006; Morris et al., 2011). Nevertheless, this transition does not mean their charitable or development-oriented purpose is sidelined or compromised. Rather, entrepreneurial strategies enable NGOs to strengthen their financial self-reliance by developing mission-aligned income sources and entrepreneurial activities through strategic partnerships and market-oriented initiatives alongside their social mission (Austin et al., 2006; Weerawardena & Mort, 2006). On the other hand, such initiatives must be carefully managed because excessive marketization or poorly planned earned-income activities may expose NPOs to mission drift, commercialization pressures, and governance challenges (Eikenberry & Kluver, 2004; Foster & Bradach, 2005; Jones, 2007). Table 1 below summarizes the Tanzanian NGO sector based on context, financial sustainability, and entrepreneurial mindset adoption from the NGO Base database (NGO Base, 2026).
Table 1: Overview of Tanzanian NGOs and Their Relevance to Financial Sustainability and Entrepreneurial Mindset Adoption
	Aspect
	Summary of NGOs

	Website type
	This website functions as an online directory listing NGOs and charities by country.

	Main organization type
	Local NGOs, charities, civil society organizations, community-based organizations, and international NGOs operating in Tanzania.

	Major sectors
	Education, health, poverty reduction, humanitarian assistance, women and youth empowerment, environmental protection, refugee support, community development, and livelihood improvement. 

	Role of Tanzanian NGOs
	They support social and development needs, especially in communities where government or market-based services may be limited.

	Beneficiaries
	Vulnerable communities, children, youth, women, refugees, rural communities, low-income groups, and marginalized populations.

	Development contribution
	Tanzanian NGOs contribute to service delivery, awareness programmes, advocacy, community empowerment, social welfare, and local development initiatives. 

	Funding sources
	Many NGOs are likely to rely on donor funding, grants, charitable contributions, and project-based support.

	Sustainability issue
	Dependence on donors may create financial uncertainty when grants end, donor priorities change, or external support declines.

	Relevance to entrepreneurial mindset
	NGOs may strengthen sustainability through innovation, opportunity recognition, partnerships, social enterprise, training services, consultancy, and community-based income-generating activities. 


Source: NGO Base (2026)

Problem Statement
The primary problem addressed in this review is the financial sustainability of NGOs that depend mostly on limited and unpredictable funding sources. Froelich (1999) noted that dependence on a narrow funding base can expose non-profit organizations to serious financial instability and may lead to financial collapse. Similarly, Carroll and Stater (2009) found that revenue diversification can affect financial stability and sustainability, although its impact may vary depending on factors such as organizational type and funding structure. These studies suggest that income generation and revenue diversification are important for organizations to sustain their social activities over time at both micro and macro levels. Related literature on social entrepreneurship also suggests that entrepreneurial approaches may help non-profit organizations become more resilient to financial and resource constraints. As such, Dees (1998) described social entrepreneurs as vital change agents who pursue opportunities beyond current resources, while Austin, Stevenson, Wei-Skillern, Mair, and Martí (2006) emphasized the importance of combining mission-driven goals with innovative social entrepreneurship approaches to achieve opportunity recognition and resource mobilization. These studies are particularly relevant to Tanzanian NGOs serving communities with complex socio-economic needs.
At the same time, entrepreneurial approaches carry inherent risks and consequences. Eikenberry and Kluver (2004) warned that excessive marketization may threaten civil society values, while Foster and Bradach (2005) noted that earned-income strategies are often more difficult to implement than expected. In a study by Jones (2007), the dangers of mission drift—specifically when financial pressure causes organizations to prioritize revenue over their original social purpose—were also highlighted. In addition, financial transparency and accountability in NGOs are critical factors to consider. In a study by Nurdiani et al. (2025), the authors emphasize the importance of interdisciplinary approaches, technology-driven governance, and inclusive frameworks in enhancing the accountability of NGOs worldwide. These concerns underscore that adopting an entrepreneurial mindset must align with mission clarity, ethical governance, and accountability to beneficiaries. Although international literature provides useful insights, limited attention has been given to how adopting an entrepreneurial mindset influences income generation among Tanzanian NGOs alongside broader international literature on revenue diversification, social entrepreneurship, donor dependence, or mission drift. Furthermore, little research has focused on specific dimensions of an entrepreneurial mindset—such as innovation, proactiveness, opportunity recognition, calculated risk-taking, and strategic resource mobilization—in relation to income generation in Tanzania.

Review Approaches
This article adopts a narrative review approach, aiming to synthesize, interpret, and discuss the relevant literature. Unlike a systematic literature review, which follows an explicit and structured protocol for database searching, screening, appraisal, and inclusion, a narrative review allows researchers to integrate theoretical, conceptual, and empirical contributions to build a coherent understanding of a topic (Baumeister & Leary, 1997; Green et al., 2006; Ferrari, 2015). This approach is particularly useful when the purpose of the review is not to calculate effect sizes or exhaustively map all available evidence, but to clarify key concepts, identify major themes, highlight research gaps, and outline a conceptual direction for future studies (Snyder, 2019; Torraco, 2016). Therefore, a narrative review is appropriate for this article because the literature on entrepreneurial mindsets, income generation, and non-profit financial sustainability spans several interrelated fields.
Specifically, the review analyzes literature across four domains: social entrepreneurship, entrepreneurial orientation, non-profit financial sustainability, and resource dependence. The selected literature was organized around key themes relevant to the article: entrepreneurial mindset dimensions, income generation strategies, financial sustainability, risks of commercialization, and implications for Tanzanian NGOs. Ultimately, this review offers a conceptual synthesis that may guide the development of a formal systematic literature review or an empirical study. This approach is particularly valuable at an early stage of research because it helps clarify concepts, identify research gaps, and propose relationships that can later be tested empirically.

Entrepreneurial Mindset in Nonprofit Organizations
An entrepreneurial mindset is commonly linked with the ability to recognize opportunities, devise creative strategies to manage uncertainty, and mobilize resources to achieve goals. This mindset is also frequently associated with opportunity recognition, innovation, proactiveness, risk-taking, and resourcefulness (Lumpkin & Dess, 1996; McGrath & MacMillan, 2000; Sarasvathy, 2001). However, in business organizations, these qualities are usually aimed at profit generation, competitive advantage, and organizational growth. In contrast, within NGOs, the entrepreneurial setting must be understood in relation to social value creation—focusing not on profit generation and maximization, but on the sustainability of social programs and the strengthening of community impact (Dees, 1998; Austin et al., 2006; Morris et al., 2011).
There are five key dimensions of an entrepreneurial mindset to consider in NGOs. The first dimension is innovation. Innovation refers to the ability to develop new services, programs, products, delivery mechanisms, or organizational processes. In the non-profit context, innovation allows organizations to respond creatively to resource constraints while continuing to pursue their social mission (Weerawardena & Mort, 2006; Morris et al., 2011). Through innovation, organizations can navigate financial constraints while continuing to serve their communities.
The second dimension is opportunity recognition. Opportunity recognition is important because it enables organizations to identify unmet needs, emerging demands, and underestimated resources that can be transformed into value-creating activities (Mair & Martí, 2006; Sarasvathy, 2001). Many NGOs possess strong community knowledge, networks, and field experience. These assets can help them identify unexplored needs and transform them into income-generating activities. For example, an education-oriented organization may recognize demand for education-based training, curriculum support, or community learning resources. Similarly, a health-related organization may identify opportunities to provide workplace health education, public awareness campaigns, specialized training, or workshops.
The third dimension is proactiveness. Proactiveness refers to an organization's tendency to anticipate future needs, initiate action, and pursue opportunities (Lumpkin & Dess, 1996; Morris et al., 2011). Proactive NGOs do not passively wait for donors to offer support; instead, they scan their environment, identify potential partners, establish networks, and plan future income sources to mitigate financial risks. Proactiveness is crucial because income generation typically requires preparation, experimentation, relationship-building, and long-term thinking.
The fourth dimension is calculated risk-taking. While often viewed as a core element of entrepreneurial orientation, risk-taking in NGO settings must be interpreted carefully because decisions directly affect beneficiaries, communities, donors, and public trust (Lumpkin & Dess, 1996; Weerawardena & Mort, 2006). Income-generating activities inherently involve uncertainty, as organizations may need to commit time, staff, and funds before results are realized. Therefore, risk-taking in non-profit contexts must be responsible and mission-sensitive—guided by feasibility analysis, stakeholder consultation, ethical reflection, and regular monitoring.
The fifth dimension is strategic resource mobilization. This refers to the ability to deploy tangible and intangible resources effectively in pursuit of organizational goals. Social entrepreneurship literature emphasizes that non-profit organizations often create value by mobilizing resources beyond those they directly control (Dees, 1998; Austin et al., 2006; Mair & Martí, 2006). NPOs can mobilize staff expertise, volunteer networks, community trust, organizational reputation, facilities, local knowledge, data, and digital platforms. While many non-profit organizations already possess valuable assets, these resources are often not yet fully leveraged into sustainable income opportunities.


Income Generation and Financial Sustainability
Income generation refers to the activities through which nonprofit organizations generate revenue and income to support their programmes, operations, and long-term mission. In the nonprofit sectors, these activities may include service fees, professional training, consultancy, membership contributions, product sales, facility rental, publications, community enterprises, and social enterprise projects. Such earned-income activities are increasingly discussed as part of nonprofit revenue diversification strategies, especially in contexts where dependence on grants and donations creates financial uncertainty (Froelich, 1999; Carroll & Stater, 2009). The purpose of income generation is not to privatize social services or weaken charitable commitment. Rather, it provides nonprofit organizations with a more stable financial base so that they can continue delivering mission-related services when donor funding becomes uncertain or project-based grants come to an end (Dees, 1998; Austin et al., 2006).
Financial sustainability, however, is broader than income generation. It refers to an organization’s capacity to maintain its programmes, sustain operational functions, manage resources responsibly, and respond to community needs over time. Sontag-Padilla, Staplefoote, and Gonzalez Morganti (2012) emphasized that financial sustainability depends not only on revenue, but also on strategic planning, financial management, leadership, organizational capacity, and accountability systems. Therefore, an entrepreneurial mindset can support sustainability only when it is accompanied by sound governance, financial discipline, and managerial competence (Morris et al., 2011; Weerawardena & Mort, 2006).
Revenue diversification is one of the most important strategies for reducing financial vulnerability among nonprofit organizations. When an NPO depends heavily on one donor, one grant, or one funding stream, it becomes highly exposed to financial disruption. If that source declines or ends, the organization may struggle to continue its programmes. Froelich (1999) explained that nonprofit dependence on limited funding sources increases resource vulnerability, while Carroll and Stater (2009) found that diversification may contribute to financial stability, although its effect can vary depending on organizational context. Diversifying income sources allows NGOs to avoid financial risk, strengthen resilience, and reduce overdependence on external donors. NGOs also need to prioritize income-generating activities that are aligned with their mission, internal capacity, staff expertise, community needs, and ethical responsibilities.
Social enterprise is one possible mechanism for nonprofit income generation. A social enterprise applies business methods to achieve social objectives, usually by reinvesting surplus income into community programmes or organizational development (Mair & Martí, 2006; Dart, 2004). For NGOs, this may involve establishing training centres, consultancy units, product-based initiatives, cooperative projects, or community-based enterprises. However, social enterprise should not be viewed as an automatic solution to financial sustainability. It requires market understanding, financial planning, product or service quality, customer engagement, leadership commitment, and strong governance. Without these elements, social enterprise activities may consume organizational resources rather than strengthen sustainability. Scholars have also cautioned that excessive marketization and poorly planned earned-income strategies may lead to mission drift or weaken nonprofit values (Eikenberry & Kluver, 2004; Foster & Bradach, 2005; Jones, 2007). Therefore, nonprofit income generation must be carefully designed, mission-aligned, and continuously monitored to ensure that financial activities support, rather than compromise, social impact.

Synthesis from Previous Studies
The existing literature offers an invaluable guideline for understanding how entrepreneurial thinking intersects with nonprofit funding. The studies by Dees (1998), Austin et al. (2006), Mair and Martí (2006), and Weerawardena and Mort (2006) have listed down the core theoretical framework for social entrepreneurship. The studies have highlighted that the concepts like opportunity recognition, innovation, and resource mobilization are highly effective in a nonprofit setting, by considering that their missions are aiming at generating social impact rather than commercial impact. 
When it comes to nonprofit finance, the research heavily emphasizes on revenue diversification. For instance, Froelich (1999) clearly demonstrated that relying on too few funding sources creates extreme vulnerability, while Carroll and Stater (2009) verified that spreading out revenue streams directly builds financial stability. Moreover, Moontag-Padilla et al. (2012) added another layer to this, arguing that long-term survival is impossible without internal capacity, long-term financial forecasting, and rock-solid internal management. In a nutshell, these studies show how an entrepreneurial mindset is a powerful strategy for the all organizational structures and management among NGOs. 
On the other hand, various researchers urge caution and warning against the adoption of corporate models. Eikenberry and Kluver (2004), Foster and Bradach (2005), and Jones (2007) all point out that rushing into commercial nature may introduce intense internal friction. If these activities are not managed carefully, they can easily distract an organization from its core objectives, by compromising ethical accountability, or creating a false indicator regarding financial independence. Therefore, an entrepreneurial drive must always be managed carefully to a fulfil strong social mission and ethical governance. 
Finally, studies focus on Africa and the developing countries reveal that NGOs play an interesting roles involving international donors, state governments, local communities, and accountability matters. For instance, Banks, Hulme, and Edwards (2015) highlighted that NGOs frequently find themselves caught in a continuous conflicts between what international donors want and what local communities need. Moreover, Brass (2016) similarly shows that African NGOs are significantly influenced by their relationships with both state officials and non-state sectors. In general, these regional insights are vital for Tanzania, because generating independent income cannot happen in a vacuum, but it is deeply associated with broader institutional, legal, and political environments where these NGOs established and operated.

Proposed Conceptual Framework
By analysing this related literature, this article introduces a conceptual framework that maps between the adoption of an entrepreneurial mindset, income generation and financial sustainability. The model begins with the five core dimensions of an entrepreneurial mindset: innovation, opportunity recognition, proactiveness, calculated risk-taking, and strategic resource mobilization. When an organization embraces these core elements, it will directly stimulate the organizational innovation through the creation of mission-aligned, income-generating projects. These innovative entrepreneurial projects can take part in various forms as mentioned earlier in this article.
Over time, these entrepreneurial activities build diversified revenue streams, which ultimately build long-term financial sustainability. Crucially, this chain reaction does not just occur automatically. It is heavily influenced by several key internal and external factors: the capacity of the leadership team, the quality of governance, real access to markets, the local regulatory environment, the size of the organization, the strength of its financial software and systems, and absolute clarity of mission. For Tanzanian NGOs, these influencing factors are vital as most of these organizations operate under severe resource constraints and serve rural or low-income communities with limited ability to pay for services. Furthermore, if an organization suffers from weak governance or uncertain management, the risk of falling into mission drift or commercial failure will be more obvious.  The proposed conceptual framework that maps between the adoption of an entrepreneurial mindset, income generation and financial sustainability can be visualized as shown below:
Entrepreneurial mindset adoption → Organizational innovation → Income-generating activities → Revenue diversification → Financial sustainability → Sustained social impact

Implications for Tanzanian Nonprofit Organizations
This review has listed down several practical implications. First, NGO leaders in Tanzania need a capacity-building in terms of entrepreneurial leadership. This includes training in opportunity recognition, innovation management, business planning, financial analysis, partnership development, and ethical decision-making. Furthermore, entrepreneurial mindset should not be limited to senior leaders; it should also be cultivated among programme officers, finance teams, and board members.
Secondly, NGOs should conduct internal organizational assessments before launching income-generating activities. They need to identify their strengths, available resources, staff expertise and needs, community networks and potentials, available facilities, and possible market opportunities. In addition, income generation should be based on evidence and feasibility, not merely on the desire to reduce donor dependence. Third, income-generating activities should be  remained as mission-aligned. For example, an education-focused NGOs may develop training, learning materials, or consultancy services while a community development organization may support local enterprises, cooperative models, or livelihood initiatives. This is important to ensure that mission alignment reduces the risk that commercial activities will disengage the organization from its social and charity purposes.
Fourth, donors and development agencies can support nonprofit sustainability by funding capacity development by seeding community grants for social enterprise projects, financial management training, and mentorship programmes. Rather than expecting NGOs to become financially independent immediately, donors can help them build the systems and competencies needed for revenue diversification by phases. Finally, policymakers can support the NGOs by creating an supporting environment for NGOs income generation while maintaining organisational accountability and transparency. In addition, clearer regulations and policies, flexible taxation policies, more access for organisational management training, and supportive partnerships can assist the relevant NGOs to achieve its income-generating activities in more responsible manners.

Conclusion
This narrative review has highlighted the adoption of an entrepreneurial mindset as a reliable and practical path toward achieving independent income generation and long-term financial sustainability for Tanzanian nonprofits. The previous literature shows that thinking like an entrepreneur is significantly valuable for NGOs because it unlocks the potentials of innovation, opportunity recognition, proactiveness, calculated risk-taking, and strategic resource mobilization. At the same time, entrepreneurship within the social sector must always be balanced by a rooted commitment to the main objectives of the NGOs for social charity. 
In general, this study contributes to the field by synthesizing related literature, analyzing relevant studies  within the unique landscape of Tanzania, and proposing s conceptual framework for future research and studies. Moreover, future empirical studies need to investigate on specific entrepreneurial dimensions impact actual revenue on the ground in Tanzania. Quantitative researchers should rigorously conduct the statistical analysis between an entrepreneurial mindset and actual financial sustainability metrics, while qualitative or the mixed-method researchers may explore the in depth sides of these dimensions by offering an integrated research to explain both broad statistical trends combined with complex phenomenological settings.


REFERENCES
[bookmark: Basiron,_M._F._B.,_&_Zulkifli,_H._(2023)]
Austin, J., Stevenson, H., & Wei-Skillern, J. (2006). Social and commercial entrepreneurship:`Same, different, or both? Entrepreneurship Theory and Practice, 30(1), 1–22.
 
Banks, N., Hulme, D., & Edwards, M. (2015). NGOs, states, and donors revisited: Still too close for comfort? World Development, 66, 707–718.

Brass, J. N. (2016). Allies or adversaries: NGOs and the state in Africa. Cambridge University Press.

Baumeister, R. F., & Leary, M. R. (1997). Writing narrative literature reviews. Review of General Psychology, 1(3), 311–320. 

Carroll, D. A., & Stater, K. J. (2009). Revenue diversification in nonprofit organizations: Does it lead to financial stability? Journal of Public Administration Research and Theory, 19(4), 947–966.

Dart, R. (2004). The legitimacy of social enterprise. Nonprofit Management and Leadership, 14(4), 411–424.

Dees, J. G. (1998). Enterprising nonprofits. Harvard Business Review, 76(1), 55–67.

Eikenberry, A. M., & Kluver, J. D. (2004). The marketization of the nonprofit sector: Civil society at risk? Public Administration Review, 64(2), 132–140.

Green, B. N., Johnson, C. D., & Adams, A. (2006). Writing narrative literature reviews for peer-reviewed journals: Secrets of the trade. Journal of Chiropractic Medicine, 5(3), 101–117. 

Ferrari, R. (2015). Writing narrative style literature reviews. Medical Writing, 24(4), 230–235. 

Foster, W., & Bradach, J. (2005). Should nonprofits seek profits? Harvard Business Review, 83(2), 92–100.

Froelich, K. A. (1999). Diversification of revenue strategies: Evolving resource dependence in nonprofit organizations. Nonprofit and Voluntary Sector Quarterly, 28(3), 246–268.
International Monetary Fund (2025). United Republic of Tanzania. Link: https://www.imf.org/en/countries/tza 

Jones, M. B. (2007). The multiple sources of mission drift. Nonprofit and Voluntary Sector Quarterly, 36(2), 299–307.

Lumpkin, G. T., Moss, T. W., Gras, D. M., Kato, S., & Amezcua, A. S. (2013). Entrepreneurial processes in social contexts: How are they different, if at all? Small Business Economics, 40(3), 761–783.

Mair, J., & Martí, I. (2006). Social entrepreneurship research: A source of explanation, prediction, and delight. Journal of World Business, 41(1), 36–44.

McGrath, R. G., & MacMillan, I. C. (2000). The entrepreneurial mindset: Strategies for continuously creating opportunity in an age of uncertainty. Harvard Business School Press. 

Morris, M. H., Webb, J. W., & Franklin, R. J. (2011). Understanding the manifestation of entrepreneurial orientation in the nonprofit context. Entrepreneurship Theory and Practice, 35(5), 947–971.

National Bureau of Statistics (2025). Highlights on The Fourth Quarter (October – December)Gdp 2023 Base Year 2015. Link: https://www.nbs.go.tz/uploads/statistics/documents/en-1718199947Highlights%20on%20the%20Fourth%20Quarter%20GDP%202023.pdf 

NGO Base (2026). List of NGOs in Tanzania. Link : https://ngobase.org/c/TZ/tanzania-ngos-charities. Copyright © 2023-26 NGO Base™®

Nordin, N., Khatibi, A., & Azam, S. M. F. (2024). Nonprofit capacity and social performance: mapping the field and future directions. Management Review Quarterly, 74(1), 171 225. https://doi.org/10.1007/s11301-022-00297-2. 

Nurdiani, T. et. al. (2025). Financial Transparency and Accountability In Nonprofit Organizations: A Systematic Literature Review. ITQAN: Journal of Islamic Economics, Management, and Finance Vol. 4 No. 2 (2025) https://journal.itqanpreneurs.com/index.php/itqan/index 
Peredo, A. M., & McLean, M. (2006). Social entrepreneurship: A critical review of the concept. Journal of World Business, 41(1), 56–65.

Sarasvathy, S. D. (2001). Causation and effectuation: Toward a theoretical shift from economic inevitability to entrepreneurial contingency. Academy of Management Review, 26(2), 243–263.

Snyder, H. (2019). Literature review as a research methodology: An overview and guidelines. Journal of Business Research, 104, 333–339. 

Sontag-Padilla, L. M., Staplefoote, B. L., & Gonzalez Morganti, K. (2012). Financial sustainability for nonprofit organizations: A review of the literature. RAND Corporation.

Torraco, R. J. (2016). Writing integrative literature reviews: Using the past and present to explore the future. Human Resource Development Review, 15(4), 404–428. 

Weerawardena, J., & Mort, G. S. (2006). Investigating social entrepreneurship: A multidimensional model. Journal of World Business, 41(1), 21–35.


















2

2

